THE MAGAZINE FOR MARKETING STRATEGISTS

The Value of Online Video |
Winning Strategies for B2B Marketers

July 22, 2010

Sponsored by:

=& Orightcove
A

£} #BTOBWC



Welcome

Bob Felsenthal
Publisher
BtoB magazine, BtoBOnline.com




| Our Sponsor

\ X
C/ 4

)\
Orightcove




Kate Maddox

Executive Editor
BtoB magazine, BtoBOnline.com




Housekeeping

Submit Questions




Housekeeping

Download Slides




Housekeeping

EI Tweet the Webcast: #BtoBWC




Online Video for B2B Marketers

CHALLENGE: Online video can be used to acquire,
engage and convert visitors on your website, but what are
the most effective ways marketers can easily incorporate

video?
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Live Polling Question

What is your main interest in using video as a marketer?
[select one]

1. To raise awareness or drive interest in your company or
product

2. To drive prospects to trial your product
3. To get customers to purchase your product
4. To retain customers

5. All of the above
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Video Marketing Across the Customer Lifecycle

Gary Lombardo
Director of Product Marketing
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Video will become
as pervasive as

text on the web. »
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Marketers across all industries are utilizing video

Consumer Products

Rad Technoloqgy Hardware &
o WWW.ARMY. M1L 9

L
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Financial Services

Travel, Tourism, & Recreation
Non-profit

Higher Education

Healthcare / Life Sciences
Government

Professional Services
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Video is essential throughout the customer lifecycle

CUSTOMER LIFE CYCLE
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Awareness
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CUSTOMER LIFE CYCLE
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Search
Optimization

ViralVideo
Blended Distribution
UGC Participation

Live Events




Video dramatically improves SEO

> NVideos are 53
FORRESTER® likely than text pages to
appear on the first page of

search resul tso
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The Blended Distribution Strategy

On YouTube.com
Yol 2

PHILIPS

PHILIPS | cnes. February 2, 2006

Goal is awareness building

Content and environment tuned
for viral sharing

Mixed brand voice
Limited customization options

Basic analytics
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On my mybrand.com

Goal is interest and conversion

Content and environment tuned for
engagement and action

Single brand voice
Complete creative control
Deep analytics




